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ABSTRACT

With the development of China for several thousand years, the great 
Chinese people have created a brilliant and splendid culture. Confucius Institute, like other language agencies, has become the first cultural brand of China. From this point, there is no doubt that it takes on the great mission of language promotion and traditional culture transmission. Thus, the rocketing development of Confucius Institute will lead Chinese culture to a more colorful international arena.

This thesis first analyzes the cultural connotation and development of Confucius Institute and Goethe Institute. Then by exploring the differences in aspects such as cultural organization, activities, funds, textbooks as well as relationship with enterprises and universities, the thesis naturally gains some inspirations, such as accelerating the development of commercial operation, strengthening the training of Chinese teachers, strengthening the cooperation with local enterprises, and improving the compilation of textbooks. All of these can better promote the developmental potential of Confucius Institute and propel economic development and cultural transmission. 
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内 容 摘 要

中华民族在几千年的发展过程中，创造了丰富灿烂的中国文化。孔子
学院，作为中国的首个文化品牌，与世界其他国家的语言推广机构一样，无疑肩负起语言推广与传统文化传播的伟大使命。孔子学院的迅速发展将引领中国文化在国际舞台上绽放绚丽的火花。 

本文首先分析了孔子学院与歌德学院各自的文化内涵与发展历程，让读者对其有初步了解，然后分析了两者在组织结构、活动开展、资金来源、教材编撰以及与企业、大学的关系等方面的不同，并从中得出一些启示，比如：进行商业化经营，加速文化产业发展；加强与企业的合作，扩大资金援助；加强教师培训，提升教学质量等，从而更好地推动孔子学院的发展，带动整个中国的经济发展和文化传播。 
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On Differences between Confucius Institute and Goethe Institute and the Inspirations

1 Introduction
 

With the development of economy, the enhancement of comprehensive national strength and the elevating of national image and status, peoples all over the world begin to meet the boom of Chinese in a new sight. They not only focus on the development of the society, but also pay an active attention to the Chinese traditional culture. In order to satisfy the demand of paying close attention to China, to learn about the world of China and finally to accept our China, Confucius Institute, a cultural transmission and communication program centered on language learning and traditional culture, arises worldwide at the historic moment. The emerge of Confucius Institute not only means that China starts to blend in the historical trend of economic globalization and cultural diversification, but also means that the cultural transmission and communication have stepped into a new page. However, with the increasing favor of Chinese and the accelerating development of Confucius Institute, there appear some advantages and also some problems. At this moment, some scholars put forward some other international language promotion agencies such as Goethe Institute and get some inspirations from them. The development of such institute is becoming a hot topic. However, this is far from enough. For this paper, it will focus on the differences between Confucius Institute and Goethe Institute, and then get some inspirations.
2 Review of Confucius Institute and Goethe Institute
In the past few years, Confucius Institute has appeared like mushrooms after rain. More and more connotations have been added and more and more actions have been taken in order to show a better language agency and to afford a better platform for our refulgent culture.  In the meantime, the Goethe Institute, a mature language promotion agency, has also made its growing.

2.1 Brief Introduction to Confucius Institute

Instead of being an ordinary school, the Confucius Institute is a non-profit-making public-welfare institution involved in dissemination of Chinese culture and cultural exchanges. The most important work for the Confucius Institute is to provide standard and authoritative textbooks of modern Chinese as well as some genuine channels for Chinese learning. Confucius is a representative figure of Chinese culture. Choosing Confucius as a brand for Chinese language teaching means the revival of Chinese traditional culture.

Confucius is a famous authority of Chinese culture and a great spiritual tutor of Chinese people. His spirit is the most important one for the young in modern China. Carrying forward the ideas of “harmony is valuable” and “harmonious but different” initiated by Confucius, the Confucius Institute aims to promote the communication and interchange between Chinese and foreign culture so as to build a harmonious world with eternal peace and common prosperity. Besides, in modern times, many new elements have been taken into consideration. Some professions hold the idea that the cultural information and connotation of Confucius Institute should include the following items. The first one is Confucius. Confucius, a thinker, educator and philosopher, is the pioneer of the Confucius Culture. He held the view of “make no social discriminations in teaching” and “be in satiable in learning and tireless in teaching” (Wikipedia)
. The second one is Chinese. Culture is inherited by language. Chinese, as the apple of national wisdom, is a precious cultural wealth. Knowing the cultural information and connotation loaded by Chinese is the initial task of Confucius Institute. The third one is Chinese art. In the teaching process, the interests can be raised by showing of such art, and thus, the fair cultural talk can be realized. Of course, apart from these connotations, there are other elements such as Chinese Kung fu, custom, medicine and so on. (Zhang Xingfu, 2010: 128）
Example 1

ST: 中国关于解决台湾问题的政策没有任何改变我们始终坚持“和平统一，一国两制”的方针和江泽民主席所提出的“八项主张”。

TT: There is no change whatsoever in our policy toward the settlement of the question of Taiwan. We always adhere to the policy of “Peaceful Reunification” and “One Country, Two Systems”, as well as the eight point proposal put forward by President Jiang Zemin.
From 2002, the Ministry of Education and Countries’ Leading Group in Teaching Chinese as a Foreign Language have begun to build language promotion agencies abroad. On March, 2004, the representative Chen Zhili in the State Council proposed to name the language agency as “Confucius Institute”, which was naming after Confucius, the representative of Chinese traditional Confucius Culture. Countries’ Leading Group in Teaching Chinese as a Foreign Language established the Chinese Bridge Project in 2003. The aim of this program is to promote Chinese, to propagate Chinese culture, to enrich other nations’ comprehension of China, to consolidate friendship with China and also to boost the peace and development of the whole world. Confucius Institute is one of these programs in this plan. Comparing with the previous Chinese teaching, Confucius Institute will be the most standard and important channel for Chinese learning.
Up to now, there are 322 Confucius Institutes and 369 Confucius Classrooms in 96 countries and areas. And 61 colleges and universities have taken part in cooperation process in running schools, and providing teachers and volunteers for other countries.  

2.2 Brief Introduction to Goethe Institute
Goethe Institute, naming after the famous literati Johann Wolfgang Goethe, is the biggest transmission and promotion agency in German. It aims to promote the language teaching, to enhance the cultural communication and to show a colorful Germany by wonderful German training and information from aspects of culture, society, policy and so on. For such an institute, it has its own connotations and development. 

For Goethe Institute, people may be more familiar with the famous poet Johann Wolfgang Goethe, who is well-known as the greatest poet in Europe. Goethe placed particular emphasis on the humanism and stressed on kindheartedness, comprehension and tolerance. He spoke highly of the individual’s action and proposed the slogan “world literature”. In his opinion, different peoples should hold the cultural communication in order to “knowing each other, understanding each other”
. (Li Pingmin, 2005: 23) For this point, it is in accordance with the running purpose of Goethe Institute. Besides, except the literature works, Goethe also left us a great many. He had many great researches and finds in various domains, such as aesthetics, philosophy, history, biology, etc. There is no doubt that he is a historic superman and an outstanding representative of Germans. Thus, Goethe Institute, a language agency with the spirit of Goethe, will undertake the task of German cultural transmission, not only language teaching. It shows us successfully that there is not only a Hitler, but also a Goethe in Germany. Germany is not a brutal country but an enlightened one. 

Goethe Institute, which was built in 1957, has 144 branches and spreads over 78 countries and areas. It is usually regarded as the continuing of the German institute which was built in Munich in 1925. At the beginning, the clients of German Institute were Germans, and since the autumn of 1929, its target turned to the foreigners. Its key work also became the setup of German language training class in the foreign countries. In 1932, it was 100 anniversary of Goethe. German Institute set up a subdivision aimed to specially train German teachers, which was finally called Goethe Institute. For the history of Goethe Institute, there are three main periods. The first period is the stage of recovering and development. In this period, the core task of foreign cultural policy in Germany is cultural self-promotion. In this stage, Goethe Institute began to build and rebuild the whole system in order to create an image of “civilized country”. The second period is the stage of mitigating. As the biggest media organization of cultural communication in Germany, Goethe Institute got more ratification from government for its value. It was taken into the Federal foreign cultural policies and its status of autonomy was established legally. The third period is a new page of development. Along with the unifying of German, Goethe Institute has built a lot of branch courts in Europe, even in Asia, Mideast, etc. It not only spreads German culture, but also takes in many other cultural elements from other nations. (Bao Chaoyi, 1998: 39)
3 Differences between Confucius Institute and Goethe Institute 

As a language agency, a new emerging thing in China but a historical one in other developed countries, Confucius Institute is usually compared with the other language agencies such as Alliance Française, Goethe Institute, etc.  Though from the aspects of purpose, nature, managing pattern, etc, the agencies are much the same, there still exist many differences. In this part, the differences between Confucius Institute and Goethe Institute will be introduced.

3.1 Differences in Relation with Organizational Structures
Organizational structure refers to the way of how to divide and coordinate the work. As for Confucius Institute, the organizational form is unified. They must accept the unified leadership of headquarters of Confucius Institute for the reason that it is a non-governmental Organization subordinating to the Countries’ Leading Group in Teaching Chinese as a Foreign Language. There are usually two headmasters: a Chinese headmaster and a local headmaster. As to the shared headmasters, Chinese principal is mainly responsible for daily management and administrative work, as well as launching kinds of business and activities. Mostly, local principal, the honorary president, is responsible for the coordination of various basic foreign relations only. For example, the Confucius Institute in Korea has two masters: one is a representative of China and the other is a representative of Korea. Both are accepting the leadership of the Confucius Institute headquarters. However, Goethe Institute is a non-governmental organization which has treaty with the Ministry of Foreign Affairs. It has no specific leader-member relationship with its headquarters. The branches can keep independent operation mode according to the specific circumstances under the authorization of headquarters. In 2004, the general secretary of Goethe Institute, Andreas Schlueter signed a framework agreement with the director of the Ministry of Foreign Affairs which restated three primary missions relegating to Goethe Institute. The missions are promotion of German, boosting of international cultural cooperation and showing of a colorful Germany. In this agreement, Goethe Institutes can launch work independently and have a great many autonomous rights. Germany, in overseas cultural work, mainly depends on Goethe institute. The embassy does only a small part of the routines, namely, the office works. Taking Beijing branch as an example, the Goethe Institute signed an agreement with China and from then on it has had sufficient rights such as managing, operation, etc. 

    Besides, comparing with the Goethe Institute, Confucius Institute is very young. From the inception, Confucius Institute has built a set of running mode with Chinese special characteristics. Among the council of Confucius Institute headquarters, there are 10 foreign members who come from some famous universities such as Edinburgh University in Britain, Waseda University in Japan, etc. The foreign syndics and Chinese syndics work together to devise strategies for the global development of Confucius Institute. In order to strengthen the monitoring of the school quality, the headquarters sets up 5 special committees: Development Planning, Teaching Direction, Human Resources Promoting, Cultural and Economic Development and Financial Supervisory. Among the 88 committee members consisting of university principles, professions and socialites, there are 56 Chinese and 32 foreigners. Such setting ensures the international view and operational mode. Of course, in order to fit the fast development, Confucius Institute also makes great efforts to better carry out teachers training, textbooks compiling, etc.   

3.2 Differences in Relations with Universities 

On the one hand, as to relations between language agencies and domestic universities, Confucius Institute is built mainly depending on the resources of domestic universities. According to Confucius Institute Articles, it has three basic setting modes: direct investments of headquarters, franchising authorized by headquarters and cooperation between headquarters and sponsor (Baidu). At present, Confucius Institute is mainly set up by cooperation of headquarters, domestic sponsor and foreign sponsor. That’s to say, headquarters, domestic sponsor and foreign sponsor launch the program of Confucius Institute together. The headquarters provides relevant supporting of finance and policy. The domestic sponsors such as colleges and universities at home provide the Chinese teachers, textbooks and some other resources because of the educational resource superiority. The foreign sponsors make infrastructures available. Thus, Confucius Institute has a close relation and cooperation with domestic universities in the aspects such as setting, managing, course designing, teaching group, etc (Zhou Zhigang, 2008: 34). Branches of Goethe Institute, on the other hand, is directly authorized by headquarters. Under the supervising of headquarters, the branches hold language training, academic exchange and cultural promotion activities independently. It is apparent that there is no direct cooperation between headquarters and German universities or the cooperative relationship is not so close-knit.

On the other hand, there are also some differences between the language agency and the foreign university. As mentioned above, the Confucius Institutes in foreign countries are mostly set up with the cooperation of the local universities, and to a large extent, it attaches to the cooperative university in aspects of teaching site and resource. However, Goethe Institute generally establishes independent educational institution, for their teaching resources mainly come from their own country or their own training agencies. It usually has self-governed teaching places. The cooperation with the local university is mainly in the program exchange. 

Taking Confucius Institute in Washington as an example, up to 7 May, 2011, Confucius Institute, which is called “exchange pioneer of Chinese and American culture”, has promoted Chinese teaching for a year under the support of the state government, University of Washington and public school of big Seattle. The American principal Stephen Hanson said, “From the very beginning, the University of Washington has been cooperating with Hanban to set up the Confucius Institute and in the future we will move a step forward to deepen the cultural communication with China. The next step, we will seek for more partners in the whole Washington, and….” The American majordomo Michele Anciaux said, “Today, we are not only celebrating its anniversary, but also the good relations among cooperators including high schools and universities.” At last, the Chinese principal Tang Changping expressed his congratulation and gratitude (Baidu).
3.3 Differences in Relation with Activities and Funds

For one thing, on the carrying out of activities, the initial programs of Confucius Institute are language training and academic communication because of its young age. Its function of cultural transmission has not been revealed adequately. Chinese promotion is still at the stage of pure publicity and popularizing, while Goethe Institute appears to be more successful. It pays much more attention to attract more and more individuals to Germany to get learning exchange for two important reasons. One is to make the receivers know more about Germany and its brilliant culture. The other is to intake foreign culture and technology from these people. For example, in June 2009, in order to transmit an authentic Chinese image and eliminate misunderstandings of some Germans, Goethe Institute determined to hold the activity “Chinese Pavilion of Goethe” and collect Chinese excellent books published since the implementing of Policy of Reforming and Opening. For the other thing, in the proportion of financial support, there is a big difference. Compared with Goethe Institute, Confucius Institute has a big proportion of fund supporting from government. The fund from enterprises, social community and other groups is not so sufficient. Up to now, it cannot be responsible for its own profit and loss. At the beginning of the Confucius Institute, national Hanban will input 5000 to 100000 dollars as the start-up founding. And then according to the number and development of programs, it will afford certain amount of fund supporting. For Goethe Institute, it adopts a fully independent operation mechanism. According to the report, operating charges of Goethe Institute in China was nearly 400 million Euros, 2/3 of the fund came from tuition fee and some other channels, and only the rest of 1/3 come from the government (Baidu).
3.4 Differences in Relation with Enterprises and Textbooks
Commonly speaking, the relation between enterprises and educational institution will earn win-win prospects except some negative facts. Nevertheless the Confucius Institute in the world has less cooperation with big companies. The perfect benign circulation network among institute, enterprise and student has not come into being at present. In terms of language training, it is still insufficient to make prominence to the special Chinese training. In this connection, Goethe Institute seems to be more mature. It keeps good relations of cooperation with many world famous enterprises. The enterprises will improve its entrepreneurial image and level through the institute and they can also get some special language training. Meanwhile, the institute will get more supporting from companies, not only the funding but also some other things such as managing experiences, talents, reputation, etc. Usually, Goethe Institute will make plans of cooperation projects according to the interests of different corporations. For example, Goethe Institute has a long-term cooperation with Daimler AG., which gets a face-to-face communication of economy and culture catering to the high-tech business circles and culture circles. Another example is that Goethe Institute has three-year cooperation with Siemens Music Foundation for German chamber music. Every program is unique, and strives to make the enterprise contribute to the society and to make the brand combine with the art and culture much better. Mr. Ackman (2004)
 said, “Sometimes we adopt some more flexible ways of cooperation to provide knowledge, resources and platform. Partners, providing places for projects, may also obtain some small profits, but as a whole, the main problem is not money. We are not a profit-making institution. Our aim is to hold some more meaningful activities.”
Culture industry, according to United Nations Educational, Scientific and Cultural Organization, refers to a series of activities of production, reproduction, storing and distribution of the cultural products and services according to the industrial standard. It includes the publicity, broadcasting, movie, book, magazine and some other things themed by society, economy and culture. As far as the industry is concerned, it includes Culture and Arts, film and TV industry, book industry and recording industry. As to Confucius Institute, the development of cultural industry cannot catch up with the increasing number of the institute. From the point of the use of modern new media, the relationship between the Confucius Institute and the publisher is loose. The propagandizing of Chinese traditional culture lacks validity. Some famous works, vivid idioms and their stories referring to traditional culture have not been developed sufficiently. Some even are utilized by other countries. For example, Chinese traditional theme on Hua Mulan was firstly utilized to shoot film by Americans. The Goethe Institute, in contrast, has an active relation with the culture industry. The institute interweaves with cultural industry in aspects of films, comic, etc. Like ducks to water, it gradually becomes a main source of the culture industry. For example, the exhibition of film retrospect in 1999 for Goethe’s 250 years old birthday witnessed the development of the culture industry. In memory of the great poet, Goethe Institute screened some films: Faust, The Sorrows of Young Werther and Tarot Cards. It fully interpreted the German culture and strengthened the popularity of the institute. 
At present, the textbook for elementary course in Goethe Institute has less than 170 pages in total. The whole book with 20 units includes various scenes that a foreigner may come across in territory of West Germany such as greetings, introductions, travelling, and accident. (Wei Dong, 1986: 54) As to specific arrangement of the content, rather than traditional grammar translation, it painstakingly creates some vivid typical scenes and complete dialogues to inspire learners to understand grammars and the specific use of words, phrases and sentences. Facing with the whole world, Goethe Institute must have such a problem that teachers cannot know many a language and the book cannot have annotations in every language. However, a large number of pictures in the book have played their peculiar roles. Opening the book, almost in every article and every short dialogue, there are some different pictures and photos. Scenes are life-like and people are in different poses and with different expressions. It makes individuals have a feeling of being on the scene and can omit many translation. Confucius Institute, on other hand, apart from the general textbooks, the most important one may be The Analects of Confucius. It has 20chapters in total and can only be translated selectively, and then it is applied to Chinese teaching and satisfies the demand of Confucius Institute. The Analects of Confucius spreads widely. Its Latin edition appeared many years ago, and thereafter, it was translated into English by Scottish cleric Leyark and British scholar Welly respectively. The former translated it word by word and firstly used the word “analects” as name of The Analects of Confucius, while the latter paid more attention to the creation, and it had more modern characteristics and was much easier to catch the core idea of this book. (Wang Ping, 2006: 88) Of course, the degree of education for each learner is different, thus principle of “education for all” is adapted. As to the students with lower educational degree, it is sufficient to know the basic ideas. Generally speaking, the book is less vivid for the reason that there are not so much pictures in the textbook comparing with that of Goethe Institute. Besides, textbook of Goethe Institute is much more useful and simple than that of Confucius Institute by the fact that though there are so many Chinese textbooks, there is not a really good and proper one for the Chinese teaching for foreigners, even The Analects of Confucius.
4 Inspirations from Comparison of Confucius Institute and Goethe Institute  
The so-called cultural “Soft Power”, according to theory by Harvard Josef Snye, is a national influence by attracting but compelling. Its glamour mainly comes from the traditional culture. The fist president of postwar Germany, Theodor Heuss put forward the idea that politics cannot create culture, while culture may nurture politics. (Zhang Fan & Wang Hongmei, 2006: 27) As an important soft power of German cultural and educational policy, the value of Goethe Institute has been verified and acknowledged in the past 50 years. In the meanwhile, it provides many beneficial inspirations for the setting up of Confucius Institute. 

4.1 Accelerating Development of Commercial Operation
Generally speaking, win-win situation can be obtained by coalition of institute and culture industry. Goethe Institute, for example, has a close relationship with culture industry. The well-developed modern media such as movies, televisions and songs raise a trend of German learning, which make more people have a good knowledge of German culture. Confucius Institute is not simply a teaching institution, but also a platform which takes on the responsibility of Chinese traditional culture transmission and makes more people know about the actual China. How to make deep impression on Chinese intuitively? The propagating of films and books may play the role. However, because of the diversities of language culture and custom, there appears great difficulty for the book industry. Just for a few years, the presses working on the Chinese for foreigners added to 90 rapidly. The deputy director of the Cultural Industry Research Institute of Beijing University Chen Shaofeng (2010: 18)
 said, “As part of the culture industry, the key work of book publishing of Chinese for foreigners is to create two or three famous brand. Some Chinese publishing houses with actual strength should take on the important mission, making a system of textbook research, development and promotion. Only the branding of the textbooks can make our own superiority.” 

In addition, though Confucius Institute is a non-profit public welfare institution, the development of a brand, even an industry, should have the commercialization channels. Confucius Institute is so far the first cultural brand in China. It has a great mission of cultural transmission and communication. Thus many professions devote themselves to this big program and it is the goal of scholars to better manage and operate this brand. At present, the global expansion of Confucius Institute is highly valued, while the operation and management is neglected. Operation pattern of commercialization can improve the institution quality since interests bring out creating and competitions make development. Proper commercial means can enhance the quality of Confucius Institute and thus, it is helpful to provide the hardware device and to appeal more talents for Chinese teaching. 

4.2 Strengthening Training of Chinese Teacher for Foreigners  

At the moment, the most pressing problem is the shortage of teacher resources. Along with the vigorous growing of Confucius Institute in the worldwide, the lack of teachers is becoming more and more obvious. For this reason, teaching level becomes inconsonant and some of such teachers cannot adapt the job for their poor Mandarin, lack of theoretical knowledge and improper teaching methods. Chinese teaching sets high performance standards for the Chinese teachers, requiring certain accomplishment and training. On teaching method, though Chinese teachers have a plenty of experiences on Chinese teaching, their teaching methods cannot come up to the requirements of student for the reason that they cannot grasp language environment and characteristics of foreigners’ learning well and truly, and also cannot be familiar with the differences between two cultures, which leads to a big loss of learners. Many educators call on the idea that Chinese should be on the way of internationalization and Chinese teaching should keep pace with the times. Comparing with Goethe Institute, as to the problem of lack of qualified and experienced Chinese teacher, the cross-culture training can be adopted. Many teachers have some problems to communicate with the foreign students since they do not well know about local culture. The teaching level is still low because of the inconsonant teaching resource. Fortunately, all of this can be solved by the aspect of teaching training. As for the dispatched teachers, they should have a unified training, in which cross-culture training is included. On the one hand, the teaching level will be improved if teachers have a good knowledge of culture diversity and realize that different teaching method should be used to different people with different cultural background. On the other hand, teachers could adapt to local life much better if they have an ability of self-adjustment in foreign culture background and have a theoretical knowledge of culture shock and U-shaped curve. 
Besides, in order to strengthen the training of Chinese teacher and mitigate the shortage of teachers, Confucius Institute cannot only select some experienced teachers from inland to overseas, but also train some overseas Chinese or some foreign teachers with certain Chinese level. After the reinforcement of training in Confucius Institute, they can transmit Chinese culture to more and more people, which will change the way of obtaining teacher resource from dispatching to creating. On this point, the teachers should have two basic prerequisites. The first one is that they should have systematic Chinese theoretical knowledge. Chen Fuyi (2010) 
said, “Chinese teaching for foreigners should be Chinese-based and teaching-oriented.” Without the theoretical knowledge of Chinese and apart from the research of Chinese, the demand of international promotion of Chinese cannot be satisfied and the ivory tower of Chinese cannot be built. The second one is that the teachers should have certain Chinese culture literacy by training and from their own experience. Language is the carrier of culture. The aim of international promotion is to train Chinese communicative competence, and knowing cultural characteristics is a prerequisite of the formation of such ability.  

4.3 Reinforcing the Cooperation with Local Enterprises

   The reason for mandarin fever is that Chinese culture has its special attraction and Chinese practical demand is increased with the fast development of economy. Taking example by Goethe Institute, making advantage of local enterprises and running an institution cooperatively is not only a good chance for development of culture industry but also an effective way to blend in local culture. For example, Bavaria, where Erlangen-Nuremberg Confucius Institute is located, is the most developed area in Germany. In Nuremberg and its surrounding areas, there are not only famous transnational corporations such as Siemens AG, Puma, Adidas AG and so on, but also some medium-sized and small enterprises which have close cooperation with China. Usually such enterprises have a great demand of Chinese current affairs and a plenty of talents understanding Chinese. Such facts afford enormous commercial chances for future development of Confucius Institute and also a better moment for blending in local culture. Thus, Erlangen-Nuremberg Confucius Institute was registered by taking the form of non-public welfare association, creatively adopting the practice that government, enterprises and university become establishing members together. In this way, the setting members of Erlangen-Nuremberg Confucius Institute include Nuremberg, Erlangen, Siemens, Erlangen-Nuremberg University, Beijing Foreign Studies University, etc. Such pattern makes Erlangen-Nuremberg Confucius Institute set much closer connection with the local political, economic and educational circles and earn many powerful supporting. Such supporting has a great facilitation for promotion of Chinese culture and establishment of Chinese courses opening to companies. 

Confucius Institute, in allusion to enterprises, can provide not only education of Business Chinese but also information of economic development, which facilitates a win-win situation. (Lei Qili, 2006: 66) For example, Confucius Institute under supervisory of Aichi University, a close neighbor of Toyota Company, which locates in Nagoya district, opens courses for many enterprises which are badly in need of Chinese talents in order to step into Chinese market such as Toyota. Besides, by inspirations from Goethe Institute, Confucius Institutes of Obirin University, Sapporo University also have cooperation with local firms and aperiodically hold some lectures about Chinese economic situations. 

Confucius Institute is not only a language agency but also a platform for cultural transmission and communication. By blending in local culture, taking part in cultural activities and communicating with the business people, Confucius Institute can bring out self-development and also cultural and economic progress in local areas. Taking Confucius Institute of Sapporo University as an example, it invites Chinese or Japanese experts to give lectures to the commercial and industrial figures referring to the topics such as Chinese economic situations, communication and education between China and Japan. Meanwhile, in order to strengthen the connection with commercial circles, it is now establishing “appraisal meeting”. Thus, Confucius Institute is not only a wealth of China, but also a beneficial economic channel of local places.     

4.4 Improving Textbook Compiling 

Textbook is a bottleneck of international Chinese promotion. According to statistics, from 1980 to 2000, the published Chinese language promotion materials reached 400 kinds. Though there is a great many textbooks, it is very difficult to find a useful book indeed. As for most books, their ideas are timeworn and contents are very simple. It is not proper to the actual teaching. By looking into the mirror of Goethe Institute, three facts should be noted in book compiling. 

The first one is pertinence. The compiling of textbook should be centered on learners and satisfy the demand of different learning types and purposes from the perspective of the students. At present, among 30,000,000 Chinese learners, there exists a wide range of languages, cultural backgrounds, learning purposes and studying levels. The universal textbook which has been put to use leads to disjoint between the material and actual use for the reason that elements such as pronunciation selection, vocabulary, writing and grammar cannot be established through language comparing in designated extent. To better reflect applicability and to be suitable for more different students, the features of learners must be considered and the principle of pertinence must be adopted. 

The second one is interest. Interest is a very important factor to protect the enthusiasm of learning and stimulate the purpose of studying. If the textbook is interesting, the intrinsic motivation of the learners will be greatly strengthened. (Li Shurong, 2010: 78) The interest of textbook mainly embody in aspects of extensive themes, vivid contents and diversity of language style and format. Confucius said, “Curiosity is more important than knowledge itself, and interest is even more important than pure curiosity.” An interesting book can motivate affections of learning, interest of Chinese and the new learning requirement, which turns the learning process from passive acceptation to active learning along with a relax and joyful feeling. For example, some jokes can be added into the textbook in order to have a resonance of learning. For most jokes, they are full of wit and humor and have distinctive linguistic features, vivid means of expression. Such material accommodating learners’ mental features can open eyes for language and strengthen interest of Chinese learning. Interest of textbook has a large influence on the learning and mastering of the content. For foreigners, only if the mental and actual demand is fully taken into consideration in aspects like topic selection, exercise arrangement, design of language point, can they have an enthusiasm of Chinese learning. 

The last one is epochal character. From the point of textbook compiling, epochal character　means tying up with development of society and advancement of science and technology, reflecting developmental requirements of politics, economy, science and technology. Purpose of Chinese learning varies for each foreigner, while the basic one is to pay close attention to the reality and have knowledge of contemporary China. Therefore, emphasizing reflection on reality can be in favor of stimulating motivation.       

5 Conclusion
For the past few years, many countries have elevated national culture competition and comprehensive strength and optimized international image by holding public activities with different culture expressions. As for China, we have also made an active use of the cultural promotion agency——Confucius Institute, giving play to the function of cultural diplomacy such as accelerating cultural transmission, boosting economic development and lifting international influence. 

Around the world, there are so many language agencies such as Alliance Française, Cervantes Institutes, especially the Goethe Institutes. The purpose may be similar, while there are still some differences. As noted in this paper, the Goethe Institute is much different from Confucius Institute in aspects of organization structure, textbook compiling, etc. By comparing, we can find many disadvantages and problems, and also obtain some inspirations. Therefore, a more and more perfect Confucius Institute can gradually appear and the purpose of cultural communication can be fully realized. By doing all of this, not only a Confucius Institute but also an enlightened and powerful China can step into the colorful international platform.
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